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ABOUT

Africa Gaming Expo (AGE) is Africa’'s most influential Gaming, Fintech and
Technology business event where regulators, operators, innovators, and investors
converge to shape the future of gaming on the continent. Since its launch in 2024,
AGE has grown to become the foremost connector and enabler of industry leaders
and stakeholders to dialogue on policy evolution, foster strategic partnerships,
product innovation, and cross-border collaboration.

Now in its 4th Annual Edition, AGE is more than an event; it is a movement. From
payments and marketing to regulation, responsible gaming, and emerging
technologies, AGE provides a panoramic view of the industry's most pressing
issues and brightest opportunities.

Organized by a community of consummate professionals, AGE continues to serve
as a trusted meeting point for global and African stakeholders who are committed
to pushing Africa’'s gaming ecosystem forward. With unparalleled networking,
knowledge exchange, and deal-making potential, AGE stands as a beacon of
excellence, and remains the ultimate gateway into the heart of Africa’'s dynamic
gaming and technology markets.

AGE is more than just an exhibition; AGE creates an ecosystem designed to drive
sustainable growth and industry transformation. Through bespoke sponsorship
packages and curated exhibition opportunities, AGE empowers brands to connect
directly with decision-makers, scale their presence across Africa, and unlock
high-impact market entry and expansion strategies. AGE remains committed to
catalyzing a unified and future-focused gaming ecosystem across the continent.
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AGE 2027
SPONSORSHIP CATEGORIES

HEADLINE
SPONSOR

$100,000




Distinguished
Recognition:

Enjoy the prestigious title of
"HEADLINE SPONSOR" of the

expo.

BENEFITS

Prominent
Speaking
Opportunity:
Make a presentation during

the expo.

Exclusive
Marketing
Insights:

Gain early access to valuable
market intelligence by receiving
electronic registered delegates
list two weeks prior to the

summit.




AMPLIFY YOUR BRAND

Our HEADLINE Sponsorship Package encompasses
various promotional approaches:

Print Media:
® Full-page portrait color company advertisement in the event brochure.

® Logo prominently featured in all print advertisements: event brochures,
banners, all directional signage throughout the venue, and attendee badges.

e Lanyard sponsorship.

e® Big HD screen at the main entrance.

e Platinum tables at the closing dinner.

® Sponsorship of two panels for increased visibility.
Online Media:

® Online banner on the event webpage including brand logo and a link to
brand’'s website.

e Participation in media briefings and press conferences.

e 70-word editorial on the event website.




EXHIBITION

@ 36 sgm exhibition space at a prime location for the duration of the Expo.

e A 15-minute speaking slot.

e 20 complimentary delegate passes to invite key stakeholders.




ANCHOR
SPONSOR
CATEGORY
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Sponsors have the opportunity to
be featured as Anchor Sponsor of
any of the following categories:

Sports Betting
Lotteries
Bank
Platform Provider
Casino

= Slot Machine

= Payment Service Provider
= Games Provider

ANCHOR SPONSORSHIP BENEFITS

Recognition as a category ‘Anchor Sponsor’ before and
during AGE2027.

= Full page color advertisement in the Expo brochure.

s Logo prominently displayed in all print advertisements and
banners.

® |1 exclusive table at the closing dinner.

= 15 complimentary delegate passes to invite key stakeholders.

m Online logo and banner on the conference webpage and link to
sponsor’s website.

= An 18 sgm exhibition space at a prime location for the duration of
the Expo.

m Periodic announcement of the sponsor during the Expo.

= Introduction as Anchor Sponsor and logo placement across all
social media platforms.

m Opportunity to nominate a panelist during the Expo.

= Video advertisements (HD screen visibility) to be displayed
during the Expo.

s Receive the electronic registered delegates list one week prior to
the summit.






CATEGORY/PRICE
Africa Gaming Regulators
Roundtable Sponsor - $75,000

BENEFITS

a.
b.

C.

Exclusive branding of venue of the Roundtable.
Recognition as sponsor of the Africa Gaming Regulators Roundtable.

Closing remarks at the Africa Gaming Regulators Roundtable.

. Branding in all AGE advertisements, print media, brochures, banners,

website and social media platforms.
Feature in conference webpage, including logo and a link to sponsor’s
website.

Walkway Branding at the Expo.

. Opportunity to display roll-up banners at the Regulators Roundtable.

. Branded jotters and pens for the Regulators Roundtable.

1 Exclusive table at the closing dinner.
20 delegate passes to attend the Expo.
Video ads displayed during the Expo.

Opportunity to nominate a panelist during the Expo.

. Access to VIP lounge for private meetings at the Expo.

. 18 sgm exhibition space in the exhibition area.

Full page color advertisement in the Expo brochure.




CATEGORY/PRICE
RegTech Sponsor - $50,000

BENEFITS

a. Recognition as the ‘RegTech Sponsor’ of the Expo.

b. Speaking opportunity at the Expo.

.l c. Branding in all AGE advertisements, print media, brochures, banners,

website and social media platforms.

d. Feature in conference webpage, including logo and a link to sponsor’s
website.

Walkway branding at the Expo.

®

=

18 sgm exhibition space in the exhibition area.

. 1 Exclusive table at the closing dinner.

J O

. Video advertisements to be displayed during the Expo.
I. Access to VIP lounge for private meetings at the Expo.
j. 12 complimentary passes to attend the Expo.

Full page advertisement in the Expo brochure.




CATEGORY/PRICE

Panel Session Sponsor
-$30,000

BENEFITS

a. Recognition as Panel Session Sponsor at the Expo.

| b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platformes.

c. Feature in conference webpage, including logo and a link to sponsor's
website.

d. Walkway branding at the Expo.

®

10 complimentary passes to attend the Expo.

—+

5 complimentary tickets to attend the closing dinner.

. Video advertisements to be displayed during the Expo.

> Q@

Full page advertisement in the conference brochure.



CATEGORY/PRICE
Main Entrance Arch
Sponsor - $35,000

Visibility to all attendees as they arrive. Sponsoring brand
will be prominently displayed at the main entrance, offering
your company unmatched visibility.

BENEFITS

a. Recognition as Main Entrance Arch Sponsor of the Expo.

b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

c. Feature in conference webpage, including logo and a link to sponsor's
website.

d. Walkway branding at the Expo.

e. 10 complimentary passes to attend the Expo.

f. 5 complimentary tickets to attend the closing dinner.

g. Video advertisements to be displayed during the Expo.

h. Half page advertisement in the conference brochure.




CATEGORY/PRICE
Lanyard Sponsor - $35,000

This sponsorship category offers brands consistent
exposure to all delegates throughout the Expo.

BENEFITS

a. Recognition as Lanyard Sponsor of the Expo.
b. Branding in AGE advertisements, print media, brochures, banners,

website and social media platforms.

c. Feature in conference webpage, including logo and a link to sponsor's
website.

d. Walkway branding at the Expo.

e. 10 complimentary passes to attend the Expo.

f. 5 complimentary tickets to attend the closing dinner.

g. Video advertisements to be displayed during the Expo.

h. Half page advertisement in the conference brochure.




CATEGORY/PRICE
Badge Sponsor - $30,000

Brand logo will appear with attendee details on the badge
offering brand maximum exposure to all delegates.

BENEFITS

. a. Recognition as Badge Sponsor of the Expo.

b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platformes.

‘ c. Feature in conference webpage, including logo and a link to sponsor's
website.
d. Walkway branding at the Expo.
‘ e. 10 complimentary passes to attend the Expo.
. f. 5 complimentary tickets to attend the closing dinner.

g. Video advertisements to be displayed during the Expo.

h. Half page advertisement in the conference brochure.




CATEGORY/PRICE
Registration Desk Sponsor - $25,000

This high-traffic touchpoint gives brands outstanding visibility.

d.
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BENEFITS

Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

Recognition as the exclusive registration desk sponsor.

Feature in conference webpage and application, including logo and a

link to sponsor’s website.

. Video advertisements to be played during the Expo.

Opportunity to distribute promotional items and souvenirs to
delegates at the registration desk.

Branding of the registration desk and backwall.

. Walkway branding at the Expo.

h. 6 complimentary passes to attend the Expo.

3 complimentary passes to attend the closing dinner.

Half page advertisement in the conference brochure.




CATEGORY/PRICE

Conference Wristband
Sponsor - $15,000

Highly visible branding opportunity throughout the Expo.
Wristbands ensure the brand’s continuous exposure throughout the

expo.

BENEFITS

a. Brand visibility on official conference wristbandes.

b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

c. Recognition as the official wristband sponsor at the Expo.

d. Logo on conference webpage and link to sponsor’s website.

e. 4 complimentary passes to attend the Expo.

f. 2 complimentary passes to attend the closing dinner.

g. Quarter page advertisement in the Expo brochure.




CATEGORY/PRICE
Conference Bag Sponsor - $25,000

Brand to be displayed on the Expo delegate bags providing
continuous exposure even beyond the Expo.

BENEFITS

a. Branding in AGE advertisements, print media, brochures, banners,

website and social media platforms.
b. Recognition as a sponsor at the Expo.
c. Feature in conference webpage and application, including logo and a
link to sponsor’s website.
d. Video advertisements to be played during the Expo.
e. 5 complimentary passes to attend the Expo.
f. 3 complimentary passes to attend the closing dinner.

g. Half page advertisement in the conference brochure.




CATEGORY/PRICE
Conference Bag Insert Sponsor

- $10,000

This sponsorship category allows the brand to reach every delegate.

BENEFITS

a. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

b. Recognition as a sponsor at the Expo.

c. Logo on conference webpage and link to sponsor’s website.

d. 3 complimentary passes to attend the Expo.

e. 2 complimentary passes to attend the closing dinner.

f. Quarter page advertisement in the conference brochure.




CATEGORY/PRICE
Walkway Pillar Branding - $25,000

The walkway pillars provide a prominent branding
opportunity, allowing high visibility to attendees.

BENEFITS

a. Prominent and highly visible brand placement along the event

walkway. INig (==

Gaming
Lxpo

. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

c. Recognition as a sponsor at the Expo.

d. Logo on conference webpage and link to sponsor’s website.

e. 5 complimentary passes to attend the Expo.

f. 3 complimentary passes to attend the closing dinner.

g. Half page advertisement in the conference brochure.

"t kNS ol



CATEGORY/PRICE
Walkway sticker sponsor - $15,000

Utilize branded floor stickers to feature your brand.

BENEFITS

a. Recognition as the Walkway Sticker Sponsor of the Expo.

b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

c. Logo on conference webpage and link to sponsor's website.

d. 4 complimentary passes to attend the Expo.

e. 2 complimentary passes to attend the closing dinner.

f. Quarter page advertisement in the Expo brochure.




NETWORKING

OPPORTUNITY
SPONSORSHIP
CATEGORY




CATEGORY/PRICE
Opening Cocktail Ceremony
Sponsor - $45,000

Position your brand as the focal point of the Expo’s social hub.

BENEFITS

d.

b.

Extensive branding across the venue of the cocktail.
Branding in AGE advertisements, print media, brochures, banners and

social media platforms.

. Recognition as the exclusive sponsor of AGE2027 opening cocktail

ceremaony.

. Opportunity to make remarks at the cocktail ceremony.

Feature in conference webpage and application, including logo and a
link to sponsor’s website.

Walkway branding at the Expo.

. 12 complimentary passes to attend the Expo.

h. 8 complimentary tickets to attend the closing dinner.

Video advertisements to be displayed during the Expo.
Opportunity to distribute brand promotional materials and keepsakes
to delegates at the opening cocktail ceremony.

Full page advertisement in the conference brochure.




CATEGORY/PRICE
Dinner/Gala Night Sponsor - $50,000

d.
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BENEFITS

Recognition as the Exclusive sponsor of AGE2027 Dinner and Awardes.

10-minute opening remarks at the closing dinner.

Branding in AGE advertisements, print media, brochures, banners and
social media platforms.

Feature in conference webpage and application, including logo and a

link to sponsor’s website.

Walkway Branding at the Expo.

Customized photobooth at the closing dinner.

. Logo embossed on dinner wristbands.

. Opportunity to display Roll up banners at the closing dinner.

12 delegate passes to attend the Expo.

2 exclusive tables at the closing dinner.

. Video advertisement played during the Expo.

Access to VIP lounge for private meetings at the conference.

. 18 sgm exhibition space at the exhibition area.

. Full page advertisement in the conference brochure.




CATEGORY/PRICE
After Party Sponsor - $40,000

Brand to be recognized as the center of social hub affording delegates
the opportunity to network in an exclusive environment and unwind.

BENEFITS

a. Recognition as the exclusive ‘After Party’ sponsor.

b. Branding in AGE advertisements, print media, brochures, banners, and
social media platforms.

c. Feature in conference webpage and application, including logo and a
link to sponsor’s website.

d. Walkway branding at the Expo.

®

10 complimentary passes to attend the Expo.

=

6 complimentary tickets to attend the closing dinner.

. Video advertisements to be displayed during the Expo.

J W

. Opportunity to distribute promotional materials and souvenirs to
delegates during the after party.

I. Half page advertisement in the conference brochure.




CATEGORY/PRICE

Closing Networking Event
Sponsor - $40,000

Exclusive opportunity to meet and engage AGE2027 VIP guests,
speakers and regulators.

BENEFITS

a.
o.

C.

Recognition as the exclusive ‘Closing Networking Event’ sponsor.
10-minute remarks at the event by the sponsor.
Branding in AGE advertisements, print media, brochures, banners, and

social media platforms.

. Walkway branding at the Expo.

Feature in conference webpage and application, including logo and a
link to sponsor’s website.

10 complimentary passes to attend the Expo.

. 6 complimentary tickets to attend the closing dinner.

h. Video advertisements to be displayed during the Expo.

Access to distribute promotional materials and souvenirs to all
attendees at the closing event.

Full page advertisement in the conference brochure.




CATEGORY/PRICE
VIP Lounge Sponsor - $25,000

Situated in a prime location, providing exclusive space for speakers
and VIP guests to relax, network and conduct business. Sponsor's
brand will enjoy premium visibility across the 36 sgm lounge.

\
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a. Exclusive lounge branding opportunities.
b. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

c. Recognition as a sponsor at the Expo.

‘ d. Feature in conference webpage and application, including logo and a
link to sponsor’s website.
’ e. Access to distribute promotional materials to VIPs at the VIP Lounge.
f. Video advertisements to be played during the Expo.

. 6 complimentary passes to attend the Expo.

. 3complimentary passes to attend the closing dinner.
Half page advertisement in the conference brochure.
Customized QR code will be placed on tables with direct links to

sponsor's website.
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CATEGORY/PRICE
Networking Bar Sponsor - $25,000

Brand is positioned as the center of business connections as exclusive
sponsorship of the AGE2027 Networking Bar.

BENEFITS

a. Recognition as the exclusive Networking Bar Sponsor.

b. Brand integration on key touchpoints including bar structure, table
tops, cups and other hospitality items.

c. Conspicuous exposure in one of the event’s highest traffic networking
zones.

d. Branding in AGE advertisements, print media, brochures, banners,
website and social media platforms.

e. Feature in conference webpage and application, including logo and a

link to sponsor’s website.

Walkway branding at the Expo.

. 6 complimentary passes to attend the Expo.

J Qu

. 3 complimentary passes to attend the closing dinner.

Video advertisements to be displayed during the Expo.

J. Half page advertisement in the conference brochure.




AGE AfriPitch Sponsor ——
$10,000 -

Sponsor AGE AfriPitch for $10,000 and own the platform
where Africa’s next big breakthrough could emerge.

As the exclusive AfriPitch sponsor, your brand will:
B Own the AfriPitch platform as its exclusive sponsor.

m Gain premium brand visibility before, during and throughout the
AfriPitch experience.

B Connect directly with ambitious founders, investors and business
leaders.

m |dentify high-potential startups for investment, partnerships and
strategic opportunities.

m Position your brand as a champion of African entrepreneurship and
innovation.

B Create meaningful impact by helping entrepreneurs turn ideas into
scalable businesses.

B 2 complimentary passes to attend the Expo.
B 2 complimentary passes to attend the closing dinner. e | 7

m Quarter page advertisement in the Expo brochure.



EXHIBITION
SPACES




AGE2027 FLOORPLAN

Floorplan
Key:

9sqm - 3X3m

B 18sqm -3xem
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SIZE/PRICE BENEFITS

a. A 9 sgm space at the exhibition area.

9 Sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage and application, including logo.

Space On|y - $5’000 and a link to exhibitor’s website.
Show Ready - $10,000

. 5 complimentary passes to attend the Expo.
. 1 complimentary pass to attend the closing dinner.

f. Quarter page advertisement in conference brochure.

. 18 sgm space at the exhibition area.
18 Sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage, including logo and a link to

Space Only - $7,500 exhibitor's website.
. 6 complimentary passes to attend the Expo.
Show Ready - $15,000

. 2 complimentary passes to attend the closing dinner.

f. Quarter page advertisement in conference brochure.




SIZE/PRICE BENEFITS

a. A 36 sgqm space at the exhibition area.

36 Sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage and application, including logo.

and a link to exhibitor’'s website.

Space Only B $10’000 . 8 complimentary passes to attend the Expo.
Show Rea dy - $20,000 . 2 complimentary passes to attend the closing dinner.

f. Quarter page advertisement in conference brochure.

. A 48 sgm space at the exhibition area.

48 Sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage and application, including logo.

Space Only - $'|2’500 and a link to exhibitor’s website.

. 10 complimentary passes to attend the Expo.

Show Ready - $25,000

. 3 complimentary passes to attend the closing dinner.

f. Half page advertisement in conference brochure.




SIZE/PRICE BENEFITS

a. A 54 sgm space at the exhibition area.

54 sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage and application, including logo.

and a link to exhibitor’'s website.

Space Only - $16,000
Show Rea dy - $30,000 . 3 complimentary passes to attend the closing dinner.

f. Half page advertisement in conference brochure.

. 10 complimentary passes to attend the Expo.

. An 81 sgm space at the exhibition area.
81 Sq m . Recognition as an exhibitor at the Expo.

. Feature in conference webpage and application, including logo.

Space Only - $20 000 and a link to exhibitor’s website.
Sh R d $3; 000 . 12 complimentary passes to attend the Expo.
ow Ready - :

. 4 complimentary passes to attend the closing dinner.

f. Half page advertisement in conference brochure.
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ADVERT

AMOUNT

SPECIFICATION

Full page $5,000
Half page $3,000
Quarter page $2,000




Africa Gaming Expo 2026 Speakers

Peter Mebert MarkPace CISSE Mamaciou dlit Babajicde Olusola Fortune Sekgaphane Moustapha Camara Ighat Bobrovich

Founder, Mebert Global President, IGSA Ladlji Sanwo-0Olu Former CEOMpumalanga Gambling ~ Chairman, Board of Directors, Fﬁ:‘fﬂ;‘:fgﬁ;f;fjf
Launchpad Director General, Reguistory GovernorofLagos State  20dand North-West Gambling Board Senegal National Lottary (LONASE) '
Authority for the Games and Similar ChiefHost
Practices Sector (ARSJPA), Guinea o

A
/
) Chief O o . Pierrette Mendy-Sarr
Bashir Are Peter Emolemo Fabrice Niragira Fisayo Oke Chidi Nnaclozie hief Olusegun Odegbami |, ¢ o1 ogaland Compiiance
Chief Executive Officer, Lagos State Kesitilwe Chief Executive Officer, Chief Executive Officer, Chief Growth Officer, NigerianProfessional Foothaller Unit, Gambia Tourism Board

Lotteries & Gaming Authority BEurundi National Lottery and Gamble Alert Mitroswitch Limited

Chief Executive Officen,
Gambling Authority

African iGaming Alliance (AiA)
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LonclaniMathavhane Emmanuel Oluwasina Ayofemi AKinlaja
Senior Manager: Compliance,

CEQ, Shacks Evolution Studios
Limpopo Gambling Board SOTANDE

Chief Operating Officer (COO0), Designated Non
Financial Businesses and Professions (DNFEPs),
Nigerian Financial Intelligence Unit (NFIL)

L

Yeyve Nwiclaa

Head of the Regulatory, Compliance &
Governance Practice at Jackson,
Etti& Edu

Dennis Marial Mathiang

Director General Directorate of
Betting and Gaming, South Sudan

Olabimpe Akingba Bukola Akinade

Head of Responsible
Gaming,PawaTech

Jean Claucde Mushimire

Executive Directonr,

Robin Bennett
Head of Department,

Erastus Johannes
Acting Chief Executive Officer,
Gambling Board of Namibia

Regulatory Compliance,
Western Cape Gambling and
Racing Board

Rwanda Gaming Association

83

Dr. Vincent O. Olatunji

Mational Commissioner/ CEQ,
Migeria Data Protection
Commission (NDPC)

i
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Kunmi Adenipebi
Founder & CEQ, Game Evolution

Annalisa EmeliaSamuels Papy-PierreBolia

Sales Manager, SYNOT Games

OndelaVundisa

Head of Operations for

Africa, Gamanza Engage
Republic of the Congo

Group Head (Sales Division),
Winners Golden Group

Technical Director, National Lottery
Company (SOMNAL) of the Democratic

Ekaterina Mavyorova

Head of Africa, QTech Games

Jolacle Adeoye

Michele Magjro

President, Malta Esports
Association

Country Manager, Digibay

AngelaMwelu
Senior Vice President,
Business Development for
Africa,Sharp Vision

Cleveland Allen
Chief Executive Officenr,

Casino Gaming Commission
(CGC), Jamaica

Charles Emmmanuel
Boua Tape

Cirector of Oparations and Director of Commearcial &
Marketing at the Mational Lottery of Banin (LNE)
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David Moshilnganga YahayaMaikori Denis Muclene Moruntshi Kemonrwale MagsByrne Gossy Ukanwoke Peter Mshikilwa

Managing Director, Partner Law Allianz ( & President, N'HE birano Chief Executive Officer (Acting), Founder & CEO,EStars Managing Director, KingMakers President, Esports
Velex Advisory Limited Esports Federation of Migeria) CEQ, Uganda's National Lotteries Gambling Authority Botswana £ CEO, BetKing Federation of Tanzania
and Gaming Regulatory Board

" . . . - Emmanuel Siisi Quainoo ClaudioPaulo
Lungile Dukwana Lois Bright KennethNwankwo  Ngabe Franklin Njumbe Georgi Tochev Acting Gaming cﬂmmﬁﬁiﬂm Deputy Directon Gonaral
Acting Chief Executive Officer Founder, Womenin Gaming Africa Head of Operations, Premier Lotto lgaming Attorney, Prima International Sales Manager, . o Instituto de Supervisio de
, , ! Attarnave Law i Euro Games Technology Ltd Gaming Commission of Ghana
National Gambling Board (NGB), (BABA WEBL) v Jogos (ISJ), Angola
South Africa

AgathaWanjugu Acdewale Akandle Richard Emah Vusi Mtsweni Divine Afuba Damilola Atiri
Sales Manager for East Head of Legal and Chief Compliance Regional Business Development Chief Executive Officen, Senior Advisor, Policy Vault Country Manager and Principal,
Africa, QTech Games Officer, KC Gaming Networks Ltd Director, North/West Africa, Sumsub Mpumalanga Economic Gaming Practice, Policy Vault

(BET2JA) Regulator (MER)
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